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What are we doing here today?

* Review new tobacco-related data sources
* Discuss timelines for release tobacco data products

* Gather feedback on HPCDP data products and needs
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General tobacco use
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The next tobacco data we will be discussing is the statewide rolltye édd¢al tobacco
retail data.

86



Every Local Public Health Authority in Oregon completed some form of atobeetail
assessment.
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Youth volunteers...
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Most local programs used the Standardized Tobacco Assessment foSRgiags
survey or STARS, which was developed by a national group of content mauéetse
and was our recommended survey as each question is tied to a potentiablietai
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And assessors were looking for outside tobacco advertising...
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Tobacco product availability...
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Including all of these products.
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Tobacco advertising below 3 feet and tobacco products near candy or toys...
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Tobacco product prices
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Price promotions, including price discounts and multi-pack discounts...
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And the availability of flavored tobacco.
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So given the variety in data collection methods, how do we aggregalteldsedo
produce statewide tobacco retail estimates?
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To answer this question, | want to briefly discuss the process for aggretiaidata.
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Given that local assessments differed in questionnaire used...

101



Assessors used to collect data (as well as level of training)...
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...and year of data collection.
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We chose to include counties that conducted assessments using the ssifddySand
associated training materials to maintain as much consistencysisi@.os
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So using this inclusion criteria let’s review the numbers of tobacadenst that were
included in the statewide aggregate analysis.
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Of our 34 LPHA, we had 20 (59%) use the STARS survey.
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Through the tobacco retailer mapping work here at the state, tieeae astimated
2,878 tobacco retailers in Oregon.

Out of an estimated 2,878 tobacco retailers in Oregon...
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Counties who used the STARS survey attempted assessments for 1,410 tobacco
retailers.
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They completed assessments for 1,263 retailers...

109



And 1,212 of these retailers sold tobacco products and were included in the analysis

This is42% of total tobacco retailers in the state.
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Next, the HPCDP Technical Lead, Duyen Ngo, created an analygjbtviei each
county. Details for weight creation are below:
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So what were the results?
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First let’s look at product availability...
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97% of tobacco retailers in the state sold regular cigarettes.
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95% sold menthol cigarettes.
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78% sold electronic cigarettes.
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89% sold little cigars or cigarillos.
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And 90% sold smokeless tobacco.
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Now let’s look at average retail price of products.

119



The average retail price for a single pack of regular cigaretas $4.75.
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The average retail price for a pack of Newport menthol cigaretiss$6.52.

121



The average retail price for a single, disposable Blu electoigécette was $10.11.
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The average retail price for a single, flavored little cigiacigarillo was $1.04.

123



The average retail price for a single can of chewing tobacco was $4.91.
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And what was the proportion of retailers who had a price discount for ableast
tobacco product?

125



76% or about 3 out 4 tobacco retailers.

126



And what proportion of retailers had outside advertising for at leasypaeft tobacco
product?

127



60% or 3 out of 5 tobacco retailers.

128



And how placed tobacco advertising within 3 feet of the floor?

129



24% or about 1 out of 4 tobacco retailers.

And how many placed tobacco products within a foot of candy or toys?

130



25% or 1 out of 4 tobacco retailers.

131



And what was the proportion of tobacco retailers that sold at leastmmeftjlavored
tobacco?

132



Excluding availability of menthol cigarettes, 93% of retailers salddited tobacco.
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Any questions, comments, or concerns?

If you have any questions, please contact your liaison who will connectittother
appropriate research analyst.

Thanks so much!
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